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Data Analytics at Munich Re
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The Munich Re Group Munich RE =
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Key figures Munich RE =
Annual Report 2016
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Munich Re is present in all markets Munich RE =
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Munich Re has a high expertise in several lines of business Munich RE =
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Munich Re actively shapes the transformation of the Munich RE =

(re-)insurance industry
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Bringing together data and technology with highly skilled Munich RE
people and advanced methods generates value
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Munich Re's business model requires the full range of

Munich RE

analytical methods

EXPLAIN THE PAST

Complexity & Information

PREBICT THE FUTURE
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Classical
Standard Ad Hoc predictive Machine Atrtificial
reporting OLAP Statistics Fore-casting models learning Intelligence
SEEELL &
What happened? Why did it What will To whom To whom To whom
happen? happen? will it happen? will it happen? will it happen?
Descriptive Analyses Distribution theory, Time series theory, Regression Random forests, Neural networks
Sum, max, min, average, count correlation stochastic models, SVM
|analysis processes decision trees



Data Analytics Solutions & Digital Cooperation Models

Analytics Suite Munich RE =

Comprehensive Data Analytics Platform for primary health insurers
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= Coverage of the whole primary insurance
1. Upload your data 3 to generale insights 4 you access via self servics Value Chaln

= Implemented analytics solutions can be
applied without additional IT investments and
very low efforts

‘ Analytics
Suite

= Advanced Analytics is used to gain new
insights in the portfolio, individual members
and individual providers
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= Results are prepared in very easy-to-use
visualisations through dynamic reports


Analyitcs Suite/170928_Munich Re_Analytics Suite_Online_V2.mp4

Data Analytics Solutions & Digital Cooperation Models

M.IN.D. Munich RE =

Risk Management Platform for NatCat Pools
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RESULTS BENEFITS
= From “no information” to “all information at once”
Loss Adjuster v ' I
S = Maximum transparency on all exposures
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¥ = Database allows in-depth trend detection
= Faster & more effective claims management
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Reporting  Analytics & _—
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Do you have any guestions? Munich RE




