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Affiliate Marketing at a glance
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The Challenge - Scattered Marketing Ecosystem

with focus on display/performance marketing
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Delivery, Verification, Control Systems
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The Affiliate Marketing Value Chain

Attention Interest Desire Action Repeat
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affilinet — the art of performance marketing
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Network Rationale
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Profiling Data Callection
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Prospecting
Retargeting [ abandonment
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Prospecting / Retargeting (I)
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Approach & Solutions

Prospecting

Retargeting

Optimization Goals
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Prospecting / Retargeting (ll)

Current timeslot-optimization

Daten vom 11.05.2016, 08:11:41 Uhr
Stunde
Montag Dienstag  Mittwoch Donnerstag  Freitag = Samstag

0:00h - 0:59h ,0 % % E, 2! 6 -290% -290%
1:00h - 1:59h

o
¥ 0h - 2:590

]
C\
' 3:00h - 3:59h

4:00h - 4:5%h
5:00h - 5:59h
6:00h - 6:59h

7:00h - 7:59h

Extrapolated data

Events  CRperCPM  Commission
msie 11.0 2.884.050
chrome 49.0 2485397

firefox 45.0 1667272 ~ 277 6 X +28.0%

Extrapolated data
Device # Commission Comection to daily average (2,82 €)

Wh i C h CR per CPM Commission

desktop  5.925.47 : 3 +18,9%

characteristic s .

influences —
O u tC O m e 23:Dﬂh-23:59h
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#20
Prospecting / Retargeting (lll)

i Customer Scoring based on recency, frequency or correction factors
Retargeting

Correction to daily average (2,821 €)

Frequency, Recency, Cor‘re‘cti‘o'}n‘s " Umhangetasche mit Buffalo Kail

Logo-Applikation i i
'go-App ! Sandalette in weinrot

Static / Segmented / Product

(Dynamic) Creatives € 69,90

€ 179,95

i

Hobo Bag im
Vintage-Look mit

r\ Correction to daily average

L ) Clicks  Transactions Average commission Commission . .
(1,312 € after cancelation)
Which 51 s 1076¢ _o12%
X 359 @ 10,76€ : £

characteristic || Boos -

E£E60 05
210,76 €

influences " amshop | - : ﬁ sioree

outcome
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#20)

nment (I)

TODAY ONLY

Spend another £3.99 for

FREE NEXT
DELIVERY

YES PLEASE!
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Data Privacy Compliance (EU-GDPR/ePR)
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Data Privacy Compliance (EU-GDPR/ePR)

s ———

Impact ePR

Mehr Geld fir Google und Facebook

Die Organisation der Mediaagenturen (OMG) hat am Beispiel von vier Unternehmen
ausgerechnet, wie sich die geplante E-Privacy-Verordnung auf die Werbeausgben auswirken
wiirde. Ergebnis: Budgets wiirden gekiirzt, Google und Facebook profitieren. (Angaben in Mio. €

=] =1 = L
Display + Mobile Video Youtube Facebook
Banner Advertising Advertising

Automobil Hersteller: - 6,27 Mio. € (-38%)

I I 6
I o

E-Commerce Anbieter: - 3,5 Mio. € (-22%)

I 5.0
[ N S 2.5

Mode Hersteller: - 4,13 Mio. € (-43%)

Bank: - 2,3 Mio. € (-43%)

Source: W&V — https://www.wuv.de/digital/wie_sich_die_e_privacy verordnung_auf den werbemarkt auswirken wuerde
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Contact:

affilinet GmbH
Alwin Viereck
Sapporobogen 6-8
80637 Munich

t. +49 89 435 710 193
f. +49 89 435 710 100
e. aviereck@affili.net
www.affili.net
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